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Downtown Master Plan Goals and Priorities

Å Coordinate a long-range approachfor downtown Farmingdale.

Å Diversifythe economy of Farmingdale to be more competitive:
ï Make downtown Farmingdale a more vibrant and unique destination.
ï Provide mixed-use.

ÅMake downtown Farmingdale more attractive to residents,
shoppers,andemployees.

Å Provide increased social amenitiesin downtown Farmingdale.

Å Create connectionbetween  Main Street and the LIRR station.

Å Improvethe efficiencyof the transportation/ circulation/ parking
network.
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ÅRegionalcontext

ÅLeadingcommunity

ÅMake a ά/ƻƻƭ
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Transit-Oriented Development 101
²Ƙŀǘ ƛǎ ƛǘΚ  ¢ƘŜ ¢ƘǊŜŜ 5Ωǎ

ÅDesign
ïMore compactdevelopment.
ïWalkable(within ½mile of station).

ÅDiversity
ïMix of usesandhousingtypes.

ÅDensity
ïTypicallymoredensethan traditionaldevelopment.



Transit-Oriented Development 101
What are Some of the Benefits?

ÅMore sustainable
ÅMore efficientuseof land,energy,andresources
ÅMinimizestraffic = lessoil andgasconsumption=

cleanerair
ÅEncourageswalking/biking
ÅCreates opportunity to provide additional

housingchoices
ÅDensity can pay for community benefits and

affordability
ÅPromoteshealthierlifestyles



Project Process

ÅVisioning

ÅChallengesandOpportunities

ÅScenarioBuilding

ÅSelection of Preferred Future Farmingdale
Scenario
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Project Process ςVisioning

EricAlexanderfrom VisionLongIsland

ÅVisioningProcess

ÅRecommendations

ÅProjects/PoliciesImplemented

ÅProjects/PoliciesOutstanding



Project Process

ÅVisioning

ÅChallengesandOpportunities

ÅScenarioBuilding

ÅSelection of Preferred Future Farmingdale
Scenario



ÅEconomic Trends and Market Conditions

ÅUrban Design

ÅTraffic and Parking Conditions

ÅInfrastructure

ÅZoning

ÅOther

Project Process ςChallenges and Opportunities



Challenges and Opportunities
Economic Trends and Market Conditions

Retail/OfficeMarket
ÅGooddensityandhealthyincomesin the Village.
ÅSome destination/unique offerings, including The Chocolate

Duck,wǳƴƴŜǊΩǎEdge,andInfinite Yarns,andrestaurants.
ÅRestaurantsarewell-representedin downtown Farmingdale,but

few high-qualityoptions.
ÅUnder-representationof clothingstores.
ÅHigh vacancylikely resulting from high lease rates and large

floorplates.
ÅOver-representation of ground-level office space ςmedical,

legal,andsomefinancial.
ÅOfficeusersattractedto transit proximity.
ÅMinimal new office developmentin Farmingdaleover the last10

years.



Challenges and Opportunities
Economic Trends and Market Conditions

ResidentialMarket
ÅMixed-use development around train stations is of

interestto developersin the metro-NewYorkarea.
ÅYoung professionalsare a key market for apartment

rentalsin transit villages.
ÅSuccessfultransit villagesoffer residentsa lively,walkable

downtown that includesconvenienceamenitiesas well
asrestaurants.

ÅMulti-unit and rental housing accepted in the
Farmingdalemarket.

ÅProvision of housing could increase foot traffic and
enhanceretail potential in the Village.



Challenges and Opportunities
Urban Design

ArchitecturalForm

ÅActivity

ÅSetbacks

ÅScale

ÅTransition



Challenges and Opportunities
Urban Design

ArchitecturalCharacter

ÅIdentity/Diversity/Interest

ÅHistory

ÅDesignGuidelines

ÅStreetDesign/Walkability



Challenges and Opportunities
Traffic and Parking Conditions


