VILLAGE OF FARMINGDALE
DOWNTOWN MASTER PLAN
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Public Information Meeting
Tuesday, September 29, 2009
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Downtown Revitalization Committee

Chairperson Village Board Members
Deborah Podolski Pat Christiansen
Ralph Ekstrand

Members

Kevin Bagnhasco
John Capobianco
Joe Carosella
Dylan Cruthers
Tim Dillon

Joe Diurno

Tom Lavin

Jim Orobona
Seymour Weinstein



Community Planning
Consultant Team

Saccard& Schiff,Inc. ¢ ProjectManagementZoning,UrbanDesign

David Schiff
Jonathan Martin
Eric Zamft

EngWongTaub& Associates; Traffic, Transportation, Parking
Marty Taub

EconomicdResearchAssociates RealEstateMarketsand Economics
Kate Coburn

Paulus,Sokolowski,and Sartor, LLC; Infrastructureand Engineering

Keith Samaroo
Trey Wehrum



s |

_— L3 A
\\
Figure 1'
STUDY AREA
L.___..:.} Study Area Boundary FARMINGDALE DOWNTOWN MASTER PLAN

Existing and Emerging Conditions Report
Village of Farmingdale, New York

———
BASE MAP SOURCE  Nasass Cinmty G5 Savenrdi & Schiff, Inc. ~ Mawing and Developavens Commbomts



Downtown Master Plan Goals and Priorities

A Coordinate dongrange approactor downtown Farmingdale.

A Diversifythe economy of Farmingdale to be more competitive:
I Make downtown Farmingdale a movébrant and unique destination
I Providemixed-use

A Make downtown Farmingdale more attractive to residents,
shoppersandemployees

A Provideincreased social amenities downtown Farmingdale.

A Createconnectionbetween Main Street and the LIRR station.

A Improvethe efficiency of the transportation/ circulation/ parking
network.
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TransitOriented Development 101
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A Design
I More compactdevelopment
I Walkable(within “2mile of station).

A Diversity
I Mix of usesand housingtypes

A Density
I Typicallymore densethan traditional development




TransitOriented Development 101
What are Some of the Benefits?

A More sustainable
A More efficientuseof land, energy,andresources

A Minimizestraffic =lessoil and gasconsumption=
cleanerair

A Encouragesvalking/biking

A Creates opportunity to provide additional
housingchoices

A Density can pay for community benefits and
affordability

A Promoteshealthierlifestyles



Project Process

A Visioning
A Challengesind Opportunities
A Scenariduilding

A Selection of Preferred Future Farmingdale
Scenario
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Project Process Visioning

EricAlexanderfrom VisionLonglsland

A VisioningProcess

A Recommendations

A Projects/Policiesmplemented
A Projects/Policie©utstanding
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Project Processg Challenges and Opportunities

A Economic Trends and Market Conditions
A Urban Design

A Traffic and Parking Conditions

A Infrastructure

A Zoning

A Other



Challenges and Opportunities
Economic Trends and Market Conditions

Retail/OfficeMarket
A Gooddensityand healthyincomesin the Village

A Some destination/unique offerings, including The Chocolate
Duck,w dzy y Ediard Infinite Yarnsandrestaurants

A Restaurantsre well-representedin downtown Farmingdalebut
few high-quality options
A Underrepresentationof clothingstores

A High vacancylikely resulting from high lease rates and large
floorplates

A Overrepresentation of groundlevel office space ¢ medical,
legal,and somefinancial

A Officeusersattractedto transit proximity.

A Minimal new office developmentin Farmingdaleoverthe last10
years




Challenges and Opportunities
Economic Trends and Market Conditions

ResidentiaMarket

A Mixed-use development around train stations is of
Interestto developeran the metro-New Yorkarea

A Young professionalsare a key market for apartment
rentalsin transitvillages

A Successfuransit villagesoffer residentsa lively, walkable
downtown that includesconvenienceamenitiesas well
asrestaurants

A Multi-unit and rental housing accepted in the
Farmingdalenarket

A Provision of housing could increase foot traffic and
enhanceretail potentialin the Village




Challenges and Opportunities
Urban Design

ArchitecturalForm
A Activity

A Setbacks

A Scale

A Transition




Challenges and Opportunities
Urban De3|gn

ArchitecturalCharacter

A 1dentity/Diversity/Interest
A History

A DesignGuidelines

A StreetDesign/Walkability




Challenges and Opportunities
Traffic and Parking Conditions




